
 

WEEKLY REPORT 
DATE PREPARED  : 23rd Feb 2020 

COVERING PERIOD : 12th Feb 2020 to 23rd Feb 
2020 

CLIENT  : YOU 

WEBSITE  : www.yourwebsite.com 

CONTACT  : Your name 

EMAIL : yourname@yourwebsite.com 

 

OVERVIEW 

Some real progress this week on a number of fronts. 

RANKING & ANALYSIS 

We’re starting to build out a nice set of keywords. We probably still need a 
handful of primary keywords and maybe a dozen secondary keywords.  

 

ACTION ITEMS 

1. Blitzback can prepare semantically related keywords but I need sign-off on 
this work (estimate 2 hours) 

2. Prepare a list of primary and secondary keywords for the site (see 
spreadsheet). This is the highest priority item. 

Please make sure there is only 1 H1 keyword per page. I will conduct analysis on 
this during the week. The H1 should closely match the primary keyword. You may 
use H2s H3s etc. as much as you like. 
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http://www.blitzback.com/
mailto:info@blitzback.com


ANALYTICS & ANALYSIS 

Good news right across the board here. In the last 7 days 

Users are up 14% 

Sessions are up 14% 

Bounce rate has come down by nearly 10%, we’re almost at 60%, we need to keep 
working on this to get it down closer to 30% 

People are spending an average of over 2 minutes now on the site, that’s an 
increase of just over 13% 

And a new monthly record although Feb is tracking a little lower than Jan at the 
moment. 
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ACTION 

1. SITEMAP - can you generate a new SITEMAP please. Your SEO plugin can 
do this automatically.  I can generate one for you (sign-off, 15 minutes).  

 
2. Can we see about getting more content on /articles/ - it’s the number one 

destination for people after the homepage. This will help in engagement. 
3. Training or education seems to be popular in terms of social shares, can 

we start looking into a short article to explain some of the concepts and 
terms - e.g. What is ABC?  
 

Remember relevance and engagement play a part in not only your ranking but 
also the potential cost of any ad-word campaign. 

AD-CAMPAIGN & ANALYSIS 

Currently there are no ad-campaigns. 

SUMMARY 

All-in-all a good week; we started to show on some ranking reports; engagement 
with users is better (but I think we’re scratching the surface there). There will be 
some blips along the way, some false dawns etc. but I see a big improvement on 
the web site and I think there’s some good momentum. 
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